asunan1saisod

voyanazusziouaniuniw
9aalrNssuuUsSn1stdna
U 2566 manistinualiu 3 U

avriAau 2567
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unasurUSK1S

AUnuALEsULATYENARa (Digital Economy Promotion Agen-
cy : depa) nawsaqﬁ%ﬁaLﬁamswgﬁf\]LLazé’mﬂé{@i’wLﬁumiﬁ'ma%’azgaLLaz
UsEIUADUNNENAIMNTINUINIIAUATTR UsednT 2566 AANITaIMLN
T3 Y

Tnoidunsdmavszitiflofnmudeyarnuimminanauns
Wasuwasiiddyuesgnamnssy Ssazanmnsathdeyaulivssloniluds
mMnTsinasuleuy waznstmuanagnsvesmhssiiieadesy
wfhulselomitinmassuasienyy

mselundaifldvinsAnemumuiienunseulsseins naenauis
msdsre luddldliteyannundeiénsdald wu deyannsuimugsia
N3N NIENTIMNYE Tayandrinaudseiudiag nsensiusanu uaz
JoyavInNIzNsanIsaaNfny Wemans Ideuazuinnssy (92.) Dudu
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HAE5INYAAMINTTUUINSATR U 2566 Hyar1siu 307,630 a1
um iAulnan U 2565 Seway 9.28 lnguenyafveduwsiazUseunm fe e-Retail
fiyiar 80,053 v (Fulatu¥osay 2.25) e-Logistics flyad 92,429
&uum (Bulntudesay 10.73) e-Tourism flyar 15,881 a1uUM (Huln
Fusesay 55.10) Online Media flyar 43,036 auum iulnTuteay
0.29) e-Advertise dyae 24,974 a1UUm ulnTuderas 12.91) Fintech
fisiarn 47,690 &uvm (Aulndudesas 12.10) HealthTech Tyad 1,378
Suun (AulnTudesas 85.71) uay EdTech fyar 2,189 auum (Masn
a93ouaz 82.26)

lnedadelun1siulnvegnainnssuusnIshavialunns g
nEAudauieInstunisldusnshidiaunTuanuasunginssuny
gradefiiinIele LazUINTAIVANATULNUYNAIAIY NWINAU UsatU

d' o o Yy A oA a " 0§ Yy Ay i
indeuvesruludnuninisliinsesdiowarusnismanty inlvigaunldiag
Tnsuldunszua dawaliuin1sfiaviasnueng 4 venefmnussnm

AMNTIYARINTINUREMNTTUUINTAIE U 2566 8 1UIUUARINT
81,120 AU anasanT 2565 Sevaz 9.95 Iaswiineu fulefinazdavia el
aruAgadestugnanmnssuuinisnava S 40,406 au ifintufesas
64.11
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n1sA1anasninusltivoaaIrnssuy
usnasadnalus:a: 3U

N13AANTSLULILEINRAAIMINTINUINITATTR AWInAINlAaEdA
Faflsuusileie GDP vesUsymelne Expert opinion ToyadnInsAule
YoafATYgRaRdviaressemalng wazdoyadnsinisiiulaves yae
nandmeuLlisgvadlng (919899MNUTEVITY Statista) wazUszananIg 518
1o Tagldn1s9msneyt msanasenvaas (Multiple Linear Regression)

NsRTUILTNT 2567-2569 WU @RaMNSINUINISATNA &
nsiulasiailion faanslunised 1 lneiladounainnginssuvesau 9
A | o o v o - a
WaguwUasluagnann Tagludinuszaniulinisldinsedio wasuinig ne
ATiaNNYusiailaswaonavae UL Fuleduduiu Mslduinishiava

I o

AagyilmAanisldlufanssudu 9 wasdlugnisadne madiulnvesusnis

aa o

fAINA

M157991 1 manisalonsinsiule 3 U vesenarmnssuuuinIsaana (mdag : amum)

d yan Wasunlav
2566 307,63C 9.28%
2567 352,944 14.73%
2568 399,215 13.11%

2569 420,932 5.44%
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Digital Services Market Value 2023

e R asUyamanaiknssy
« Tul 2566 aoannssuusms i %

ananuloamod Tnomw:
eTourism, Ex y i 02564
HealthTech

s dplommiaaidll | <o)

! CoVIn-19

2566 564 65 2566 2564 2566

n e-Advertise » _e-Logistics - e-Retail g ) e-Tourism
— 109 U3 ﬁ 71 UsUN 53 LT Y 36 UBdn
- AITUODONISITIE:
oy
0 2566

FinTech ia: HealthTach ag +9.28%

oa .jur_u.-,ul.l.uciuu 15A9L l.-h'\'\?u 307'630

2,189 8571
1378

5 2566 2 2566 b4 I565 2566 z 2566

EdTech ™ FinTech " HealthTech f Online Media
46 Usun @ L68 usdn w 74 Usdn B = B2 Usun

wiinn L

17,717

6,619

1,622

4,056

2,434

40,408

dmocaudu 20,714

sauronun 81,120

Growth Growth
2567 2568 2569 g il

YAMIQOAIKNSSL

G0N 352,943.90 399,214.84 42093213

f;"j]’”"!“a’“s 85,460 89,861 91,784

FU7 1 yamgeamnssuuinisadviauasynans U 2566
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nasdisooyanInalausnisadna U 2566

dgauaairnssuusnasasna

1umsmimauaamammiumm'i 13 (Digital Services) U 2566
léfﬁfmumummaqmmmﬁmahmu

9aalrnsswusnasadna (Digital Service) kuativ
nguguninalulad na:n1susnisuafdviu (Enabling Tech-
nology and Services) 8v10u uSMssawdosSAIDUaNUTUE
voviiwaawasy TaarikthAITu iwaawesuna1vs:k31vLEe/
[igusnas na: guia/ivevionas laadgRusnisiwaawasuy
Na1vfuN1SYANISNSEUOUNISULGINANVRUA AVIAAUNIY
sudivUananiv sogirusmsiwaawesua9ibu gikusnisnato
RIdugweuuninalulaginwaawesu k§aidugikusnis inalulad
RIduIdUELADNISIEVADE

usnisddna Us:nauaoe
1. Retail (Marketplaces, Mails, Direct to Consumer)
2. e-Logistics (Goods & Food Delivery & Booking)
3. e-Tourism (Flights, Hotels, Vacation Rentals)
Online Media (Content, Video on Demand,
4. Music on Demand)
e-Advertising (Online Advertising Platform,
. Sentiment Analysis: Eco-system)
. Fintech (Payment, Lending, Insurance)
. HealthTech
. EdTech

0 N O o1
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druflgnuveunlsvinnvesdayausnisasvia nuneds ﬂa':urfiﬂ’w
wialulagiarn1susnisunlday (Enabling Technology and Services) &4
Juudnsgondusiidudnvazveaunanasy vi LLW@MW@iNﬂa’NLLau
wanWesuTliusMsiarnzauduarUsnsvesiaes i Tnsunanlasy
NA9 V]’]MU’]V]LUU@Uﬂa’N‘JuWJN ma/rfﬂ%ama el mma/muaqm]mi
ImEmEﬂ;wu3ﬂ'13LLwam1/\Ia53ma'1ﬂuﬂﬁﬂmmi PUILNTUURAVRIANA AL
AUNIAUDIUAENNS mmwmmi wnanesu mﬁ]mwfﬂwmmiﬂmﬂmw
wwmmmdu‘lamwamﬂam maLﬂummsﬂmwﬂiiﬂasmmulmsumﬂams
103878 WU unanesy mMsteviududt unantesunideiurioaulatl
wwannlodu T3z Russulal unasvlosusswionin unasvesuaedilaeans
LNaANESUFI0IMNT TINBIUNAANESUUSMIAIUNTUNTS Lay unanesy
nsBeunsaeusaulal

v [

nsdmalanuaieudmiudusenounsinuuinshavia Al

o USENTHsglANaNINNNSVNIBUSNSUTDAUAKNIUNIRITIA
A v A | ¢ = To & v & ¢ ¢ a g
o USEnNvgeusnannasy feldanduseaduwnadnasuidununans
Winu
- Digital Native Company 8 USE¥N#1vngsNMIUsEUUAviaLyintu
- Digital Immigrant Company fa U3swilaulailsvingsianiussuufava
wAUagiun e UTEUUATIIaR L BN YR INmils

Tnglunsarsalilain Digital Immigrant Company 71lsidngausem
\eRdugsirudefdviauntusdugudoyauseyins
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aa o

7191l N1saIlemInuAtNUSNISAIALY 8 UseAn WwuLReafy
AUNITE1TIUNN LU
1. e-Retail k3o uSN1sATUNIsATUIERIUSEUUDaUlal : 1Tu
nwaawasudonaivnunuanfunisuiavavriuaaulad Tu

1os1i0unnsifiaiway 15ulsd nedwaindu TuiBaaidide 15u
Lazada, Shopee

2. e-Logistics k§ousnisdus:uuladadng na:dve1ris
wWiudeulau : IDunwaawesudonaiviunisuuavauAn TUgo
gusinavananio naziwaawesudonaiviunisdvde llaav
oK1sIRNUGUSINA 18U Kerry, Flash, J&T, Line Man, Grab,
Robinhood

3. e-Tourism k3oUSN1sG1UNISHEVIRgIRUDaUTAU USNS
duvevdolagans 2ovlsviisy 1a:9ovAWN : 1ITU Iwaawosy
(ONAVSRIINUEVNSWEFU 1a:IEUSNS KSaUnHovIRED
18U Agoda, Booking, Traveloka

4. Online Media k$ousniseaulauilids : usSnisauFacIL
118U Content, Video on Demand, Music on Demand :
usnasUs:znauaod 2 douran Ao

a) nautkusnisideridiuesulau natdouraitora wiu
ooulau (Content) 1u t1oooulad nisdoura  e-Book
wiuoaulad 18u Ookbee, Wongnai, Pantip.com 10udu
soudv ndudenwaaitorWelinauasitueaulad Tuso:
10uidulsd udan kSoluiBaalide 15U The Standard, MGR
Online (F9an1seaulau), Beartai, Voice TV 1udu

b) nduATRUSNIsduAdIUTUIAYEHIUDaUTal 1Dundu
mweauasiasiwavauaaulad (A3 KUY wav) 15U RUvesulau
WU iFlix 18udu wanisdrsodwu iwaawesu gruvaaulaud
$rusuuIniu 18U VIU, WeTV, iQlYI
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5. e-Advertise k3ousnisarunisiuutuikiueaulau : 15U
iTopPlus

6. Fintech r3ogiRusmisinaluladiWossnssun1voMsIou :
1YugirRusmsusanssuntomsisu laatdinalulagivedudu
APNSSUNIYNISIDUGIY 1 18U NGUAQISOWSUBISINA NEU
usn1s e-Wallet, §fRusnis Payment Gateway, Crypto-
currency 10udu loaldsoutvsuinis

7.HealthTech kSogifdinalulagiluinsovijolunisikusnis
nvdunisiwngdiazgunaw : IJunwaawasunaiv funisir
uSNIsnvNIsIwngazgunaw 18U Arincare, Diamate

8. EdTech k3o giRusnisinaluladiwonisisaumsaeu :
1Bunauntsinalulagiumsikusnismsisaunisaou Fodiu
nsAnu IWeasonisiBaugnuuikuiunns:auduisau sou
Boiwaawesuiwenisisaugniswaunnu:IRAUAURIvIU
15U OpenDurian, Conicle, Globish Acadamia
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KovlgatuA (Value Chain) nass:uudion
(Ecosystem) vovaaaiknssuusnisaddna

Fnuarresusnisaavans 8 Ustiandnedy Wunisldusnng rau
wannesy 1wy wnannasun1st1seRy wwanvesuniseed Wusu Jefvua
Tissunngshanani Wugshefithmeluladuazuinsuildau Enabling
Technology and Services) AusisldnmuAgnamMnIIUINIATYIA FagUT 2

Content
Producers

Logistics /

Payment
Inventory

System

Digital Service
Platform

Consumers

JU7 2 isleineua (Value Chain) lugnaivnssuuinisada
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[

UsEnaumeusEnmIangusing o el

+  Producer guaakSoguiaduAikSousns 18u Tsoviu SruArfusuiiuu
10V Jwaaitior

« Consumer goauAi vovilugdosiatoa unna avAns k3a1du
anutusssnonussno (B2B)

- Digital Service Platform fo jikusnisddna nidunwaawesuiGoulav
Stk91Y Producer nu Consumer

- Payment System s:uuusniséiszioufuguiiuudiv q Auvasviowidu
dIRUSNsadNaUs:INNKULAdE

+  N3udu 15U AupavauA kKSadrumsyudvauA Idudu

NNTANITLULLNARAAMNIINUINSAITRTRIUsTINAlneg wud
i 2 dnwaug fie 1. M3dndmhemensannguszneunis luduslan Fufn
F1luUaU3nTg Wy e-Entertainment wag 2. Mdadinnenieliuinig i
fusznoumsvansdutanifedes asnsathsnanaduszuuiiog el
WudsmenagUsznaunis 8 Ussiam faguil 3
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d

@ Lozada KERRY r.uj .- 44 onum%i; IPG[:E - @_,.. i

2 GLOBISH
B shopee Greo ME._L.,, @ ITOPPLUS n Diamate —

; L < ¥ dentsu EDSY.
kaidee .?@I.‘,.:,d traveloka ent % oocq
EIBPEIPASS
Driceza Trip.com MC- PN daksa
Do FIVA (OF
ST AV &2 hitkub EVERYDAY
APRESS h"\' DOCTOR
volcE [ Conice |
. AN VAN VAN A AN AN AN /

U9 3 szuvilian (Ecosystem) ¥e9gaaIvnssuyinIsAdvia

Jstsansnisiuniasdisoo

n153981ad19729ln8N1959U9UT18T U TN RUANIING Y
Uszn3U7NIun 1ne51U590NAAEIURN 9 Al

mhonunasgiieeslnenss Ussnause diinnu uinnssuums
WIF (BIANITUMYY) 1130 NIA UazdtinauaLasursygnianasia (depa) 9u
fadtinnuiaugsnasumdidnnsetind (awse.) Inewudr visdudiaa
AdeRdsTU uATlduuAne sy suuTEmliAylalliihgserussuuAiia
uitlagtiuesuszUURAITa fMednvesmands (Digital Immigrant Com-
pany) fin53delailsfuson Teglunisdrsavesdinnuduaduasugio
A3via (depa)

aunu Usenaume aunpuiumauseinalneg (TFA) aunaulaeu

LY

Avia (Usemelng) vise DAAT nguuIenanivamn
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Auled Uszneusme duleddidnauamenssunismiundnning
wazmaanannIng (n.a.6.) Weduwnsedeuseniiiedeaiuusnsiva
Aulsdvesnsuassning L‘ﬁaé’umiwS%auéﬂmﬁawmﬁaum@gamLﬁu Y
nNfVNE e-Service (s?fal,'%'u%’onLﬁum@&gﬂwﬁﬁauﬂﬁﬂmm 2566) ivlusdasde
(Songsue) Hiadumsedodasaulay Fdules Similarweb iedumsede
Julwdweniouifndusuiigidndeumusiuauinn (Top Websites Ranking)
TuusiazUssinniiteaundiandugusznouns lunguuinisaavia

fiall neifenasmsdsaldguteyanedoussmuinsida an
Uik wagdufunisfumsedeusenselml Tnstisedeinunas
see ivimsleuesiunededuiieldly srdoutu amsdmaluda
Uspnnduaedeainuvaseng o il

- U527 e-Retail, e-Logistic, e-Travel way Online Media Auwdix
AULAZTEUALNINEEANULIANTIUWIIIRA (NIA) drnanudaasy
\A¥gNARTa (depa) wardtinauiauI-gsnssun1eBiannsedind
(@ns9.)

. Usuiam e-Advertise Aumiiniiunazfiuisanaunalavaniana
(UszAlne) W3e DAAT uazunasdu

. Uszuaw FinTech Aumiiiniunazifisufssainduled Similarweb
avpuilumalssmdlng wasuvasdu 9

«  UszLan EdTech wag HealthTech é’umLﬁmﬁmmmﬁamﬁmmﬂ
dinauuinnssuwisni (NIA) driinnudaaiuasegnandia (depa)
avpuilumaUszmalveLasuna sy 9
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[ ]

Ingludanusgniaiiugsnadvedugliuinisida 639 s1e
il

Lﬁmﬁumﬂﬂ 2565 NUIUIU 525 518

dnsuneiedusznaunisludilivhnisdadeuienilids suse
I¢ipon saukldimafiusedelnidily vl sedegusznaums Adde
delfdudliuinishaviaiiviadu 639 318 Sdlfidugudeya Ussanslunis
d37aused U 2566 uazaanisalwwilily 3 U lneldnurudniugiudeya
Uszannslunsiazusziamn fauandlumsnsd 2

MIINT 2 FITeyaUszvInTveauTINianilugnnIuuin1IaaluusazUsein
U 2566 (e : UTn)

- GUR o . JIUdUUSEN
Asousoud 2566
1 e-Retail 53
2 e-Logistics 71
3 e-Tourism 36
4 Online Media 82
5 e-Advertise 109
6 Fintech 168
7 HealthTech 74
8 EdTech 46

Sou 639
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anisdisdovaalausnasadna U 2566

UARNRAAMINTTUYBIUTENHIUSMIAUATYIALlAEmSe U 2566 913U

Y 9
= 1

639 918 AYAA15IN 307,630 auum (Aulmand 2565 Seway 9.28) oy
YaARINaIUsENRUMEUINITAAYE 8 Useian (Ranandlunisadn 3)

1757971 3 YaRI@AAIMNTIUYINISATNA (Mdae: a71UIN)

Ussnn $wouusdn | 02564 02565 2566 "Aumim

* e-Retall 53 51,274 78,29 27.77% 80,053 2.25
* e-Logistics 71 70,077 B3,472 19.11% 92,429 10.73%
* g-Tourism 36 8,479 10,239 20,76% 15,881 55.10%
¢ Online Media 82 35,927 42,911 43,036 0.29%
* p-Advertise 109 20,682 22,11 24974 12.91%
® FinTech 168 34,961 12,541 21.66% 47,690 12.10%
® HealthTech 74 14 26% 1,378 85.71%
* EdTech 46 1,232 1,201 2.52% 2,189 82.26%
sou 639 233,088 281 20.78% 307,630 9.28%
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NAN3d52a WU UImsUssLaniilyadigaamnsigean 3 Sudu
u3n Ao e-Logistics Inediyarn 92,429 UM 5098311 10U e-Retail fiyan
80,053 81U Waw FinTech dlyaein 47,690 auum vt e-Logistics fyae
qaﬁqﬂm&i’j«,mﬁ 2564 \flpaaniaqiy anﬂsimamuimaﬁaméﬁ%}aﬁuﬁw
suuwaaasang 9 YilY Uimsdsdudniinisyaengatulde eglsfin
4 3 g3fa Bdnnaivlafianaadodisusud 2565 ilesandusznaunis
e-Retail Fadungundnvesgramnssuuinisnavia veasnsduaiunisue
uagiiumsuuaunasyinmaiulavesuisndunailsilddu suiluds
maiulplursneuntfidunsuiugunsliuinissu e-Commerce
fifisduoganniiluriledn Ssdsmasiaioslussssia e-Logisitcs vils
selsanas dm3ungussia Online Media wag e-Advertise 7iEUsTnATinIg
Fonlumssurmniu gsfivannislilavaneeulatas wasdfidudanly
gnamnssILIuIn YilvissAasinen dmadenuastesnadisdulusian
fighas wenani nauswimwdind Sudugndmdnuesssiia Fintech %y
WINRIIUINMIRATaveInueIINNelugsRavemuLes
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[

UszLamaesuinisaaviafifidnsnsiivlngegn 3 sufuusn Ae
HealthTech fdnsinisiAulaiesay 85.71 sesasniu EdTech H8ns
nswiulnseuay 82.26 wag e-Tourism ddnsnsiulniosas 55.10 lag
Hadefihlh HealthTech H8nsmsidulags Wunasnannssiliumgwd
AUAIAUAAYUDINITRRAFUAIN FINNITUNTTZUIA LY IIAINABUNT
Usgnoufunmsiasunladassaisssensvesdsemalneitngdnmzs
01y udulomavesgsianazginuniuiinsaunmifioonszdunisgua
Snwgunmaululseimaegaiiusavsamuaylriadnsnisinuiusue
(Health Tech uimnssuuazimaluladifiogunm lonaurigsia, su1Angs
M%) dennnediuTayA9N Statista 5y Tudaed 2558 - 2560 HealthTech
fiyaAmsasmusieiiiosnniis 20% st waziluunltuifdeidos s1udsann
m3aiiY 2024 2sdiyyarngedle 5.9 wauduneadiiansy uenainil gueide
ndns Wiuinsamulugeramnssy Health Tech Tudsemalnedisdus
fainsamuiitiyates wasiumeluladfilidudou etivannruides
Lz uIANaEaIn Usenauiunisdngdnuggeenglaeauysaivaalne
waznginssuduilnafivunldlagunmBsdasiuinniu dagvyulvinann
Health Tech Tulnefuulniulndnlussozdnoth dludvesgliuinms
W1 B2B ‘mmamaml‘umﬂamim Non hospital L5 Nursmg Home ey
Retirement Community 57104 B2C 1f|LmvﬂamaﬂmmmamaummmmEJ
(lut 2565 ‘Uszmvﬂmmqmmgamq‘[aaamgamwuﬂsz%wnaawq 60 Uiy
10 Uszanas 14 Euav) wasTovhauiifihdsdo ilatestuLayinuaunm
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fiall n1sdrsralul 2566 ﬁé’ﬂé’ﬁmﬂamwaﬂssﬂaumﬂaw%ﬁm
#1u Platform e-Service viafiFaninglsiusnsAdsiannunanosuainsis
Usgmadilsvhmsannzidoundyariiinssitune Taoidunaunainnis
finsuassning AmuslsfliuinsunanwosusinsmiennzidounSyan
dueustiul 1 fusneu 2564 s FetlgtuivisniiaanziDouudn
U 187 518 Inensuassninslasisnunanisdniund U 2565 waz U
2566 famns1adl 4

#713797] 4 KANITIAUNTTYAA TN e-Service UenmIuUsEnUNannesuuayNITU3NTS
voInsuassnIng U 2565 uay U 2566 (mdag : a11um)

Ussnniwaowosunansusnis yanusmisdidnnsalind  yamusnisdidnnsadna

J 2565 (auunn) d 2566 (ajuun)
« usmisluuaunaaulad 57,723.57 58,724.00
« USmsugauAaaulau 23,099.43 23,440.57
e USMISAUTEN IWav KUY INUd Yaq 9,210.29 10,576.57
o UsSmsiwaawasumidudinain 999.43 1,720.29
B ﬁ;\:ﬁ;\\;\ranwaéuoaoﬁWn doiau 61543 1,646.00
sou 91,646.15 96,107.43

wens : Yoya au U 2567
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wsinsuenUsElanLnan e TuLaEN1IUINNTYeINIUATININTHAIY
wansnsINMIsHUsLanesilun1sdsIRRsell Jnhyaddana1iundavn
nyflvingariu eadl

- Uinslawaneeoulal asaiungu Online Media

- Usnmsvwdumesulall nssiungy e-Retail

. USMITANNTN LA niTe X 189 A5eiungy Online Media

. Uimauasesuiinans ldasstundule 4 Tnemsdlunisdrsaaaded
. UimsuwanwefiReaiiin MaLAun1e “a aseungy e-Tourism
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nuuMsdsRInhlunuduyarvewsiazyssinn Amnsei 5

>
a o o aa o o

1759971 5 YamasUenamnTsuuinIsnaiaduunyanuinisaaviavalukazeeUssine
(mbag : AU Im)

. YamusMsasiaaTv
Js:inn yanusnisadfalng Us:inA (e-Service RD) O sou
2566
* e-Retail 56,612.43 23,440.57 80,053
* e-Logistics } ) §2,429
e e-Tourism 14,235 1,646.00 15,881
= Online Media 33,825.71 9,210.29 43,036
* p-Advertise _ _ 24,974
* FinTech i} _ 47,690
* HealthTech ) ) 1,378
* EdTech = 2,189

sJu 307,630
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Aranastdnasiaula
vavaalausnisadna 3 u

N13A1ANTSLUILINRAEIMNTINUINTATIR 11a1NNSAWInLAY
THanaadid fifudsilife GOP vesUszmeAlng Expert opinion Teyasnsn
nsulnvesyanaTugRaRdviaressemdlne wasdoyadnsnisiiule
YosyarmaIndRNlisgvesUsEnAlneg (8198991nUTENITY Statista) way
Uszanaunsnelalaglinisimseinisanaeenyan (Multiple Linear Re-

gression)

N15NAITUWILIN U 2567-2569 WUIIQRAIMNTIUUINTAIA
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Executive Summary

The Digital Economy Promotion Agency (depa), under the
Ministry of Digital Economy and Society, has conducted a survey and
assessment of the digital services industry in 2023, with a 3-year fore-
cast. This annual survey aims to track progress and significant changes
in the industry, enabling the analysis, policy planning, and strategy
development of relevant agencies, benefiting both the public and

private sectors.

This research involved a comprehensive review of definitions,
population frameworks, and survey methodologies. This year, the study
utilized reliable data sources such as the Department of Business De-
velopment, Ministry of Commerce; the Social Security Office, Ministry
of Labor; and the Ministry of Higher Education, Science, Research and
Innovation (MHESI).
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The digital services industry in Thailand generated a total rev-
enue of 307,630 million baht in 2023, marking a 9.28% growth from
2022. Breaking down the revenue by category: e-Retail contributed
80,054 million baht (growing by 2.25%), e-Logistics contributed 92,429
million baht (growing by 10.73%), e-Tourism contributed 15,881 million
baht (growing by a significant 55.10%), Online Media contributed 43,036
million baht (growing slightly by 0.29%), e-Advertise contributed 24,974
million baht (growing by 12.91%), Fintech contributed 47,690 million
baht (growing by 12.10%), HealthTech contributed 1,378 million baht
(growing by a substantial 85.71%), while EdTech experienced a signifi-

cant decline of 82.26% with a revenue of 2,189 million baht.

The growth of the digital services industry can be attributed to
the increasing demand for digital services driven by changing consumer
behaviors and the ubiquity of digital tools and services across various
sectors. Coupled with the influence of digitally adept individuals, even
those who were previously less proficient with technology have begun
adopting digital services, leading to the expansion of various digital

service categories.

The overall workforce in the digital services industry in 2023
was 81,120, showing a slight decrease from the previous year. However,
the number of IT and digital personnel increased by 64.11% to 40,406.
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Digital Services Industry
3 Years Forecast

The forecast of the digital services industry trend is calculated
using a statistical model. The variables used in this model include
Thailand’s GDP, expert opinions, the growth rate of Thailand’s digital
economy, and the growth rate of Thailand’s e-commerce market
(sourced from Statista). The revenue is estimated using multiple linear

regression analysis.

Considering the trends from 2024 to 2026, it was found that
the digital services industry has been experiencing continuous growth
as shown in Table 1. This growth is driven by significant changes in
consumer behavior, with a notable increase in the daily use of digital
tools and services over the past few years. As individuals become more
accustomed to using digital services, they tend to incorporate them
into other aspects of their lives, further fueling the growth of the digital

services industry.

Table 1: Three-year growth forecast for digital services industry (unit : million baht)

Year Value Changes
2023 307,63C 9.28%
2024 352,944 14.73%
2025 369,215 13.11%

2026 420,932 5.44%



depa’ . Digital Services Market Value 2023

ndustry grew sig
particularly in &-Tau
EdTech, and HealthTach,
which benefited from the
COVID-19 pandemic.

The

axpanded ase fo
include full-time employees
and individuals seeking
specific skills t

2023 7 2023 F: 7 2023 22 2023

) e-Advertise = e-Logistics e-Retail
109 Companies -‘_‘5* 71 Companies 53 Companies

wpskill, address
demand for job-related

shills

Ly } e-Tourism
36 Companies

FinTech and HeaithTech
*12.10" are |n the early stages of
47,690

that once fully developed
they will generate steady
ravenug

i
1,378
2023 2023 2023 2023
EdTech . FinTech HealthTech | Online Media
B’ 168 Companies =

46 Companies v 74 Caompanies 82 Companies
Personnel in Digital Services Industry 2023

¥

639

IT and Digital Positions

Other Positions

Total

Digital Services Industry Growth Forecast 2024-2026

Growth

Year 2024 2024

Year 2025 Year 2026

Market Value

{Unit: million baht) e

399,214.84 420,932.13

MNumber of personnel

85,460
{Unit: person)

89,861 91,784

Figure 1: Value of digital services industry in 2023
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Digital Services
Market Survey 2023

Definitions of Digital Services Industry

In the 2023 survey on the digital services industry, the
following definitions apply:

Digital Services Industry refers to a group of
people who are enabling technology and services, which
are software services in the form of platforms, acting as
a central platform between buyers/users and sellers/
business owners, with a central platform provider man-
aging the entire digital process from start to finish. The
platform provider may be a central service provider who
is a developer of platform technology or a technology
provider who is also a business owner.

Digital services include
1. e-Retail (Marketplaces, Mails, Direct to Consumer)
2. e-Logistics (Goods & Food Delivery & Booking)
3. e-Tourism (Flights, Hotels, Vacation Rentals)
4.0Online Media (Content, Video on Demand,
Music on Demand)
5. e-Advertising (Online Advertising Platform, Sentiment
Analysis: Eco-system)
6. Fintech (Payment, Lending, Insurance)
7. HealthTech
8.EdTech
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The definition of the scope of digital service data types refers to
the group of technology and service leaders (Enabling technology and
services), which are software services in the form of platforms, both
central platforms and platforms that provide only their own products
and services. The central platform acts as an intermediary between
buyers/users and sellers/business owners, with the central platform
service provider managing the entire digital process from start to finish.
The platform service provider may be a central service provider who is
a platform technology developer or a technology provider who is also
a business owner, such as a product trading platform, online newspa-
per platform, online payment platform, hotel booking platform, ticket
booking platform, food ordering platform, including medical service
platforms and online learning platforms.

The survey defined digital services operators as follows:

« Companies whose primary source of income is the sale of services
or goods via digital channels

« Companies that sell via platforms, which do not necessarily have
to be middlemen

« Digital Native Companies are companies that do business solely
via digital channels

« Digital Immigrant Companies are companies that did not originally
do business via digital channels but now sell via digital channels
via another channel
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This survey, just like last year, has defined eight categories of

digital services as follows:

1. e-Retail: Intermediary platforms that facilitate
e-commerce be they e-marketplace websites, applica-
tions, or social media. Examples of e-Retail businesses
are Lazada, Shopee and JD Commerce.

2. e-Logistics: Including food-delivery businesses: In-
termediary platforms that facilitate the transportation
of goods to end-consumers, as well as food-delivery
platforms. Examples of e-Logistics businesses are
Kerry, Flash, J&T, Line Man, Grab and Robinhood.

3. e-Tourism: Intermediary platforms that connect
property owners with service users / tourists. Exam-
ples of e-Tourism businesses are Agoda, Booking, and
Traveloka.

4. Online Media: Media services such as Content, Vid-
eo on Demand, and Music on Demand. These services
have two main groups as follows:

a) Online content services or online selling of content
such as the sale of e-Books. Examples of such online
content businesses are Ookbee, Wongnai, and Pantip.
com. Included in this group are major media outlets
that have served online content. Some of them, like
Post Today and Kom Chad Luek, have fully moved
from offline to online. Some others, like Bangkok Biz
News, Bangkok Post, ASTV Manager and MCOT Radio
have provided content through both offline and online
channels.
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b) Providers of entertainment over online platforms
such as music, movies, and TV series. iFlix is one such
provider. The survey found that demand for vid-
eo-streaming services like those provided by VIU, WE,
and iQYi had increased.

5. e-Advertise: An example of such service providers
is iTopPlus.

6. Fintech: Providers of innovative financial services.
Facilitating financial activities with the help of tech-
nology, these providers can be divided into several
groups - InsureTech, e-Wallet, Payment Gateway,
Cryptocurrency, etc.

7. HealthTech: Intermediary platforms that provide
medical / healthcare services such as Arincare and
Diamate.

8. EdTech: Enterprises in this group use technologies
tofacilitate educational services and provide learning
materials, creating new learning environments for all
levels. Included in this group are also upskilling plat-
forms for working people such as OpenDurian, Conicle,
and Globish Academia.
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Digital Services Industry
Ecosystem and Value Chain

The characteristics of the 8 types of digital services above are
services provided through platforms such as payment platforms, book-
ing platforms, etc. Therefore, these types of businesses are defined as
businesses that use technology and services (enabling technology and

services) according to the digital service industry value chain, as shown

in Figure 2.
Content
Producers
Payment Logistics /
System Inventory

Digital Service
Platform

e

Consumers

Figure 2: Value Chain of Digital Services Industry
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The value chain covers the followings:

« Producer or seller of products / services such as factories, tradi-
tional shops, and content creators;

« Consumer or buyers possibly retail buyers, individuals, organiza-
tions or businesses (B2B);

- Digital Service Platform or providers of digital services that
connect producers with consumers;

« Payment System that facilitate payments in various forms and
may provide digital services too; and

« Others such as warehouses or logistic service providers.

From the study of the digital services industry ecosystem of
Thailand, it was found that there are 2 types: 1. Direct sales distribution
from entrepreneurs to consumers, which occurs in some services such
as e-Entertainment, and 2. Distribution or service provision that involves
many entrepreneurs. This can be presented as an ecosystem to show

examples of 8 types of entrepreneurs, as shown in Figure 3.
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Figure 3: Ecosystems of the digital-services industry

Population used in the survey

In this survey, the population was bigger when compared with
the 2020 survey. Population expanded in response to additional entries

that had been gathered from various sectors as follows:

Directly related government agencies include the National
Innovation Agency (Public Organization) or NIA and the Digital Econo-
my Promotion Agency (depa), as well as the Electronic Transactions
Development Agency (ETDA). Some of the similarities were found, but
some were different. Companies that did not originally do business
through digital systems but now sell through digital systems through
another channel (Digital; Immigrant company), which the research did
not include, were included in the survey by the Digital Economy Pro-

motion Agency (depa).

Associations include the Thai Fintech Association (TFA), the Dig-
ital Advertising Association (Thailand) or DAAT, and a group of startups.
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Websites include the Securities and Exchange Commission (SEC)
website to search for companies related to digital services; the Revenue
Department website to search for companies registered for VAT under
the e-Service Act (which will start collecting taxes from July 2023); and
the Songsue website to search for online media; and the Similarweb
website to search for popular websites ranked by the number of visitors
(Top Websites Ranking) in each category to be added as entrepreneurs
in the digital service group.

The survey employs a two-step process to identify new digital
service companies. First, it utilises a database of companies from the
previous year. Second, it conducts a comprehensive search across
various sources to identify potential new entrants. By cross-referencing
these names with the existing database, the survey effectively miticates

the risk of duplication. Various sources of information are as follows:

« e-Retail, e-Logistic, e-Travel and Online Media: Search for more and
compare from National Innovation Agency (NIA), Digital Economy
Promotion Agency (depa) and Electronic Transactions Development
Agency (ETDA)

« e-Advertise: Search for more and compare from Digital Advertising
Association (Thailand) or DAAT and other sources.

« FinTech: Find more and compare from Similarweb, Thai Fintech
Association and other sources.

« EdTech and HealthTech: Find more and compare from National
Innovation Agency (NIA), Digital Economy Promotion Agency (depa),

Thai Fintech Association and other sources.
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This year, there are 639 companies operating as digital services
providers, up from 525 in 2022.

This year’s list of operators has eliminated companies that did
not submit income statements, and new names have been added.
The total list of operators eligible for use as digital services providers
is 639, which will be used as the population database for the 2023
survey and for forecasting trends over the next 3 years. The population
database in each category has been compiled, as shown in Table 2.

Table 2: Population in the 2023 survey on digital services companies by category
(unit : company)

No. of companies

No. Category in 2023
1 e-Retail 93
2 e-Logistics i
3 e-Tourism 20
4 Online Media =
5 e-Advertise 103
6 Fintech 158
E HealthTech 74
8 EdTech 40

Total 639
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Digital Services
Market Survey Results 2023

The industry value of 639 direct digital services companies in
2023 was worth a total of 307,630 million baht (a 9.28 percent growth
from 2022). This value consisted of 8 types of digital services (as shown
in Table 3).

Table 3 Digital service industry value (unit: million baht)

Segment C:n:p::m 2021 2022 ks 2023 ol
* g-Retall 53 1,274 8,29 80,053 2.25%
* e-Logistics 71 70,077 B3,472 19.11 92,429 10.73%
* g-Tourism 36 3,479 10,239 20.76% 15,881 55.10%
* Online Media 82 35,927 42,911 19.44% 43,036 0.29%
* po-Advertise 109 20,682 22,11 24974 12.91%
®* FinTech 168 34,968 42 54 21.66% 47,690 12.10%
* HealthTech 74 i | 269 1,378 85.71%
* EdTech 46 1,232 1,201 2.52 2,189 82.26%

Total 639 233,088 281,515 20.78% 307,630 9.28%
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The survey results found that the top 3 types of services with
the highest industrial value were e-Logistics with a value of 92,429
million baht, followed by e-Retail with a value of 80,053 million baht,
and FinTech with a value of 47,690 million baht. E-Logistics has had
the highest value since 2021 because currently, Thai people’s behavior
tends to order products through various platforms, causing delivery
services to have higher value as well.

However, all three businesses have a lower growth rate com-
pared to 2022 because e-Retail operators, which are the main groups
in the digital services industry, have slowed down their sales promo-
tions to balance growth with profitability. In addition, the growth in the
previous year was an adjustment to the rapid increase in e-Commerce
service usage during the COVID-19 outbreak, which has had a continu-
ous impact on the e-Logisitcs business, resulting in lower revenue. For
the Online Media and e-Advertisement business groups, consumers
have more options to watch, businesses have reduced their use of
online advertising, and many players have entered the industry, giving
businesses more options and channels at lower prices. In addition, the
commercial banking group, which is the main customer of the Fintech
business, has turned to developing its own digital services from within

its own business.
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The top 3 types of digital services with the highest growth rates
are HealthTech with a growth rate of 85.71 percent, followed by Ed-
Tech with a growth rate of 82.26 percent, and e-Tourism with a growth
rate of 55.10 percent. The factors that caused HealthTech’s significant
growth stems from a heightened awareness of health following the
recent pandemic, as well as Thailand’s shift toward an aging society.
This trend presents a valuable opportunity for businesses and health
service providers to enhance healthcare efficiency and deliver more
accurate treatment outcomes. (Health Tech, Innovation and Technology
for Health, Business Opportunity, Krungsri Bank). This is consistent with
data from Statista, which states that during 2015-2017, HealthTech had
continuous investment value of up to 20% per year and has a contin-
uous good trend, including the prediction that in 2024, it will be worth
as much as 590 billion US dollars. In addition, Kasikorn Research Center
noted that initial investments in Thailand’s HealthTech industry were
relatively low and focused on simple technologies aimed at reducing
risk and enhancing convenience. With Thailand entering a fully aging
society and consumers increasingly prioritizing preventive health, this
sector is poised for further growth. This should support the Health Tech
market in Thailand to grow further in the future, both in terms of B2B
service users covering Non-hospital business groups such as Nursing
Home and Retirement Community, as well as B2C targeting customers
covering both the elderly (in 2022, Thailand will enter a complete aging
society with a population of approximately 14 million people aged 60
and over) and working-age people with purchasing power to prevent

and maintain health.
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Additionally, the 2023 survey included the revenue of plat-
form e-service providers or foreign-based digital platform providers
that have registered for VAT. This is due to the Revenue Department’s
mandate for foreign platform providers to register for VAT since Septem-
ber 1, 2021. As of now, 187 companies have registered. The Revenue
Department has reported the VAT collection results for 2022 and 2023

as shown in Table 4.

Table 4: Summary of Value Added Tax Collected from e-Service Platforms
Classified by Platform Type and Service, Revenue Department, Fiscal Years 2022
and 2023 (in million baht)

Pt sidssidea iveas Electronic service value Electronic service value
w 2022 (million baht) 2023 (million baht)
* Online advertising services 57,723.57 58,724.00
* Retail services 23,099.43 23,440.57
= Subscription services, music,
: 9,210.29 10,576.57
movies, games, etc.
* |ntermediary platform services 999.43 1,720.29
= Platform services for booking
accommodation, travel tickets, 613.43 1,646.00
etc.
Total 91,646.15 96,107.43

Note: Data as of 2024.
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-

a3 8

However, the Revenue Department’s categorization of plat-
forms and services differs from that used in this survey. Therefore, the

corresponding values have been reclassified as follows:

« Online advertising services correspond to the online media group.

« Online product sales correspond to the e-Retail group.

«  Subscription services for music, movies, games, etc., correspond to
the online media group.

« Platform intermediary services do not directly correspond to any
group in this survey.

« Booking services for accommodation, tickets, etc., correspond to
the e-Tourism group.
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The survey results were then combined to provide values for
each category, as shown in Table 5.
Table 5: Summary of digital services industry value, categorized by domestic

and foreign digital services value (unit: million baht)

Foreign Digital Servi
Thai digital services i A 2

Segment Siliig Value (e-Service RD) Total
2023
+ p-Retail 56,613.43 23,440.57 80,054
* p-Logistics i i 92,429
* e-Tourism 14,235 1,646.00 15,881
* (Online Media 33,825.71 9,210.29 43,036
*  p-Advertise ) ) 24,974
® FinTech ~ ) 47,690
* HealthTech ~ ) 1,378
* EdTech = 2,189

Total 307,630
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3-Year Digital Services
Market Growth Forecast

The forecast of digital service industry trends is calculated us-
ing a statistical model. The variables used are Thailand’s GDP, expert
opinion, data on the growth rate of Thailand’s digital economy value,
and data on the growth rate of Thailand’s e-commerce market value
(referring to research company Statista), and revenue is estimated using

multiple linear regression analysis.

Consideration of trends from 2024-2026 found that the digital
service industry has continued to grow as shown in Table 6. This is
due to factors such as people’s behavior changing significantly in their
daily lives. They have been using digital tools and services more and
more over the past several years. When people become accustomed
to using digital services, they will use them in other activities, leading

to the growth of digital services.

Table 6: Forecasted 3-year growth rate of digital service industry
(unit: million baht)

Year Value Changes

9.28%
2024 352,944 14.73%
2025 399,215 13.11%

2026 420,932 5.44%
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Summary of in-depth analysis

The 2023 Digital Service Industry Survey conducted in-depth

studies, which were analyzed into the following issues:

From the results of the 2023 Digital Service Industry Survey,
it was found that Thailand’s digital service industry market value was
307,630 million Baht, with a growth rate of 9.28 percent. When com-
pared to the growth rate of the digital service industry in the previous
year, which grew by 21 percent, it was found that the Thai digital
service industry in 2023 had a significantly lower growth rate, which is
consistent with the global economic situation and the Thai economy,
which tends to slow down significantly. In addition, domestic consumer
purchasing power has contracted and private sector investment has
slowed down due to the economic situation that is still worrying.
Therefore, the expansion of the Thai digital service industry in 2023

did not expand significantly compared to the previous year.
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Despite being a relatively nascent industry, Thailand’s digital
service sector has demonstrated consistent growth and shows prom-
ising prospects for future expansion. Several factors contribute to this

ongoing development.

First, advancements in digital technology, such as Generative
Al and Intelligent Applications, are enabling the creation of more
sophisticated platforms for delivering digital services. This empowers
businesses to seamlessly transition from traditional to digital offer-
ings. Second, the widespread adoption of smartphones has made it
possible to access a diverse range of digital services, often rivaling the
complexity of traditional ones. Third, the widespread availability of
a robust 5G network has significantly enhanced consumer access to
digital services, fueling demand. Finally, a shift in consumer behavior
towards convenience and digital literacy has further accelerated the

adoption of digital services.

In summary, the growth of Thailand’s digital service industry
is underpinned by three key factors: technological advancements,

improved digital infrastructure, and evolving consumer preferences.
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Regarding the global trend in the digital services industry, data
from Statista shows that spending on digital transformation services,
which refers to the costs incurred by businesses in adopting digital
technology to upgrade from non-digital to digital operations, amount-
ed to 2.15 trillion US dollars in 2022. It is projected that this figure will
increase to 3.9 trillion US dollars by 2027, representing a compound
annual growth rate of 16.1%. The United States accounted for the lare-
est share of this spending at 35.8%, followed by the Asia-Pacific region,
particularly China and Japan, which contributed 33.5%. This indicates
a erowing trend in the global digital services industry and a significant

interest in related investments.
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Digital Services
Workforces Survey in 2023

In 2023, the digital service industry had 81,120 personnel, an
increase of 9.95 percent from 2022, which had 73,782 personnel. The
majority of personnel still come from the e-Logistics group, with a to-
tal of 41,963 personnel, which is consistent with the market value, in
which e-Losgistics has the highest value when compared to other types

of services.

A survey on employment in the digital service industry, using data from
the Ministry of Labor, concluded that there are a total of 81,120 per-
sonnel, an increase of 9.95 percent from 2022. IT and digital employees
are directly related to the digital service industry, with an employment
rate increasing by 64.11 percent, with a total of 40,406 personnel, as
shown in Table 7 and Table 8.
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Table 7: The number of people working in the digital services industry in 2023
by seement (unit : person)

Segment 2021 2022 2023 o

® p-Retail 5,464 996 ). 7 4% 6,691 11.59%
® e-Logistics 4E 40 13 41,863 4.71%
* g-Tourism 9,797 8,644 7,393 -14.47%
* Online Media 2715 3,303 4,239 28.34%
e e-Advertise 1,062 1,184 .49% 1,500 26.69%
* FinTech 6,333 7.279 14.94% 10,852 50.46%
* HealthTech 654 ).92% 854 30.58%
®* EdTech 6,600 6,646 7,528 13.27%

Total 79,115 73,782 6.74% 81,120 9.95%
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Table 8: The number of people working in the digital services industry in 2023
by type of work (unit:person)

. Amount Changes B
Positions e
2021 2022 2023 2022 2023
IT and Digital Staff
= Software
T 2,515 4600  -211%  86.84%  5.67%
» IT Project Manager
* Business Analyst
* Soft Analyst and
i 5,029 4,925 3358 | -207% -31.82% | 4.14%
esigner
+ Software Architect
* Programmer
» Software Developer 13,830 13,542 17,717 30.83% 21.84%
e Testar
= System Engineer (SE) 5 3 0 o 6 4
« NetworkEngineer (NE) 3,772 3,693 6,619 2.09% 79.23% 8.16%
T Daia ;
Digital platform 1,622 2.00%
development
+ Data Marketing 4,056 5.00%
. Dar.la Visualization 2,434 3.00%
Designer
Total 25,145 24,622 40,406 2.08% 64.11% 49.81%
Other staff 53,970 49,160 40,714 8.91% -17.18% 50.19%

Total 79,115 73,782 81,120 -6.74% 9.95% 100.00%
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The projected demand for personnel in the digital service in-
dustry in 2024-2026 is 85,460, 89,861 and 91,784 persons, respectively,

as shown in Table 9.

Table 9: forecast of the industry’s labor demand between 2023 and 2026
(unit : person)

Year Number Changes
2023 81,120 9.95%
2024 85,460 5.35%
2025 89,861 5.15%
2026 91,784 2.14%

Factors affecting the expansion of the digital service industry
in 2024-2026, which tends to have higher demand for personnel, are
a result of the growth of the industry. In addition, the expansion of

entrepreneurs has also led to an increase in the demand for personnel.
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Graduate Production Survey
in Digital Services Related Field
(Educational Sector)

This survey looked into the number of admissions to and grad-
uates of programs related to the digital services industry at all high-
er-educational institutes in Thailand. On average, it takes four years to
complete such programs. However, due to some reasons, some students
might not be able to graduate within that time frame. This study used

the four-year benchmark to present graduation rates.

Overall, student admissions have shown a continuous upward
trend. In 2023, 34,518 students were admitted, while the number of
graduates remained around 18,767 per year. Graduation rates vary by
field of study each year, and because some students take longer than
four years to complete their studies, an exact graduation rate is difficult
to specify. However, over 50 percent of students successfully graduate
each year. The field with the highest percentage of graduation in the
academic year 2020 is Data and Analytics, with a graduation rate of 100

percent. The details are as follows (as shown in Table 10).

Business Computer Field: 4,727 admissions, 3,284 graduates,

average graduation rate 69.47 percent.

Computer Science Field: 7,001 admissions, 2,968 graduates,

average graduation rate 42.39 percent.
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Data and Analytics Field: 1,057 admissions, 1,057 graduates,

average graduation rate 100 percent.

Digital Field: 7,581 admissions, 2,754 g¢raduates, average

graduation rate 36.33 percent.

Advertising Field: 380 admissions, 273 graduates, average

graduation rate 71.84 percent.

Software Engineering Field: 942 admissions, 683 graduates, aver-

age graduation rate 72.51 percent.

Information Technology Field: 7,864 admissions, 5,630

graduates, average graduation rate 1.59 percent.

Computer Engineering Field: Admissions: 4,966 people;
Graduation: 2,682 people; Average graduation rate: 4.01 percent.
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Table 10: The number of admissions to programs related to the digital services
industry and the programs’ graduates (unit : person)

Field g 2006 | 2017 2018 = 2018 | 2020 2021 2022 | 2023
Entry 7,802 5,956 6,567 6,098 5,089 2,563 4,742 4,727
Computer
Business
Exit 4,780 6,633 6,112 5,558 5,977 4,806 3,889 3,284
Entry 5,451 4,878 4,674 4,311 4,805 4,912 6,032 7,001
Computer
Science
Exit 3,318 3,946 3,543 2,661 3,194 2,948 2,491 2,968
Entry 114 668 561 700 667 1,057
Data
Exit i S0 1.057
Entry 783 B54 2,500 3,448 2,881 5,366 10,313 7,581
Digital
Exit 86 304 428 488 Q969 507 1,255 2,754
Entry 924 652 495 521 294 735 1,040 380
Advertise-
ment
Exit 912 1,333 762 1,045 1,106 595 257 273
Entry 586 450 701 910 760 1,003 1,007 942
Software
Exit 468 491 483 430 533 398 493 683
Entry 8,760 7.576 7113 6,439 6,706 6,364 6,724 7.B64
T
Exit 4954 6,511 6,174 4,798 6,329 5,182 4,737 5,630
Entry 2,811 2,856 2,816 3,728 3,280 3814 4,384 4,966
Computer
Engineering
Exit 1,496 2111 1,992 1,847 2,229 2,047 2,195 2,682
Entry 27,117 24,222 25,179 26,123 24,376 25,557 34,909 34,518
Total

Exit 16,014 21,329 19,494 16,827 20,337 16,484 15,407 18,767
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Digital Service Technology Trends

The digital services industry is facing rapid changes and growth as
people’s lifestyles change in terms of working, learning and socializing,
which will be more online, resulting in the use of digital platforms to
consume goods and services in leaps and bounds. Technological trends

in the digital services industry heading towards platform development.

According to Gartner’s 2023 Emerging Technology Trends Report,
Super Apps are one of the technologies to watch and it is expected that
by 2027, more than half of people worldwide will turn to using Super
Apps in their daily lives. Currently, there is an example of a Super App,
WeChat from China, which combines digital services such as financial
services, e-commerce, games, news, and various online contents in a

single application.

There are 5 interesting trends in digital services as follows:

1.Mobile Payment

Mobile payment via PromptPay and
QR Codeis a convenient and increasingly pop-
ular form of service in the digital age. People
can make payments and conduct financial
transactions anywhere, anytime via smart-
phone applications. When Thais become more
familiar with this system, Thai society will enter
a cashless society and allow various digital
services such as FinTech and e-Retail to grow
significantly.
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2. Digital Wallet and Digital Money

The new government policy to distrib-
ute 10,000 baht in digital wallets and digital
currency to citizensis expected to boost the use
of digital wallets and digital finance within the
digital service industry. This initiative promotes
digital wallets as convenient and secure tools to
save money and facilitate online transactions.

3. Blockchain Technology

Blockchain technology is an import-
ant tool for creating trust and transparency
in transactions and services. It is important
for the implementation of data recording and
transactions that require frequency and secu-
rity. The new government has emphasized the
use of blockchain technology in the distribution
of digital money.

4. Immersive Virtual Worlds (Metaverse)
The Metaverse trend is about bridging
the physical and digital worlds to create spaces
where people can access and share valuable
experiences. It also opens up opportunities to
develop applications for new digital services.
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5. Al & Data Analytics

Digital service providers need to en-
hance their platform and service capabilities,
so they are introducing Al systems to enhance
the intelligence of their platforms and services,
while also focusing on data analytics systems
as a tool to reach more customers.

These technological trends align with the evolving lifestyles of
individuals, who are increasingly incorporating digital tools into their
daily lives. This trend is expected to continue. For those who have yet
to adopt these tools, government policies distributing digital money will

serve as a motivating factor.
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